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Flyer Enterprises is one of the largest and most established student-run 
businesses in the nation. At the University of Dayton, Flyer Enterprises 
now employs over 185 undergraduate and graduate students throughout 
nine separate operating divisions—all of which are continuing to experi-
ence steady growth.
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Flyer Enterprises has come a long way since our start in 1990, 
now generating annual revenues of $1.2 million and still grow-
ing! With our business comparable to programs at Harvard, 
Stanford, Georgetown, Princeton and Loyola, we strive to give 
our student employees, whether a sales associate or the CEO, 
unparalleled, hands-on learning opportunities.



OUR
BELIEFS

At FE, we live by four beliefs: 
Ethics, Accountability, Passion and Purpose 

We strive for every employee to hold themselves to a high standard of per-
sonal accountability in making ethical decisions in and out of work while 
also gaining the experience that allows us to find our passion and purpose 
in life. We employ only the best leaders and team players on campus to 
make Flyer Enterprises the best it can be.



HOW WE
OPERATE

By offering students the opportunity to apply their 
classroom lessons on business, communication and 
leadership to their daily work experiences, Flyer En-
terprises serves the University community while acting 
as a learning laboratory for tomorrow’s professionals. 

At Flyer Enterprises, we live by four main beliefs: eth-
ics, accountability, passion and purpose. FE provides 
its employees with experiential learning and develops 
their skills from financial management, information 
technology, and operations management to marketing, 
graphic design, human resources and more.

We are committed to helping our employees apply 
their classroom knowledge to our business; this helps 
us find out what our passions are and what our pur-
pose in life is. FE provides an environment where em-
ployees are encouraged to pursue anything they are 
passionate about.

We employ over 180 undergraduate students on cam-
pus. There are a wide range of positions, however, the 
most important are our sales associates. They are the 
face of FE, effectively facilitating the day-to-day oper-

ations within our divisions. We believe that no dream 
is out of reach as long as we stay fully committed and 
engaged in our work.

FE students in management positions oversee the in-
dividual divisions and sales associates, while acting as 
mentors to develop their professional skills. They are 
there to facilitate any projects a sales associate is inter-
ested in and to assist him or her with any goals inside 
and outside of Flyer Enterprises. 

FE’s Chief Executive Officer creates the vision the 
company strives to achieve. Our CEO leads the team of  
seven executives, ensuring that each of their employ-
ees are being challenged through a hands-on learning 
experience and have the ability to be involved with 
whatever their passion is.

Our seven executives make it a priority to work per-
sonally with all of our managers and sales associates. 
For example, our CFO is the leader to the financial 
managers and assistants. Additionally, our CIO leads 
the IT Group and empowers them to improve techni-
cal and functional support across the company.

In addition to our CFO and CIO, we have five other 
executives who can act as mentors to our employees. 
The President of Business Development leads all cor-
porate and divisional marketing strategies and works 
with our new ventures coordinators to continue the 
growth of FE. The President of Corporate Develop-
ment leads all human resources within the company 
and ensures that all employees leave having had an 
enjoyable and worthwhile experience. Lastly, each di-
visional president (Coffee, Culinary and Dining Ser-
vices Joint Ventures) works with their managers and 
sales associates to produce long term vision of FE.

The heart of Flyer Enterprises’ success lies 
within our people – the 185 student employees 
that consist of the top students at the University 
of Dayton. 
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CHIEF
EXECUTIVE OFFICER

ment curriculum, and united culture. We continued 
teaching semester-long leadership classes to prospec-
tive and new employees and provided our employees 
resources to improve professional skills. Our tenure 
was book-ended by a formal banquet, gathering more 
than 150 of our employees to celebrate the time and 
dedication we share.

More than 1,100 UD students applied to work at one 
of our divisions, but the value of a Flyer Enterprises 
experience is being recognized beyond the Dayton re-
gion. Our staff had the opportunity to connect with 10 
regional and national employers specifically seeking 
FE talent for our proven experience and business acu-
men. Additionally, we engaged with three academic 
institutions to provide direction on creating a similar 
student-run educational structure.

I am beyond grateful for the opportunity to make an 
impact on this organization during my time at the Uni-
versity of Dayton and lead it during my final year. No 
aspect of my college experience played a greater role 
in shaping my personal and professional growth. The 
core of FE is its people and culture; I am honored to 

The closing of our 2014–2015 fiscal year marks the 
culmination of Flyer Enterprises’ 25th anniversary. 
This year was no exception to the remarkable growth 
Flyer Enterprises has experienced since 1990. Fly-
er Enterprises' leadership team created and imple-
mented a results-driven strategy derived from our 
core beliefs. We successfully improved the efficiency 
of business operations and professionally developed 
our people and culture while expanding our presence 
within and beyond the University of Dayton.

Our primary focus was on creating a dynamic prod-
uct offering and developing relationships with our 
customers by collaborating with university partners. 
We restructured executive leadership to create and 
control growth at our most agile operations. Our team 
expanded on opportunities created by previous lead-
ership who invested to extend FE's brand and bring 
our information technology infrastructure up to date. 
By the end of our term, we increased revenue 14% 
and operational income 43% from the previous year. 

This FE Leadership team took the first steps in creat-
ing a centralized selection process, valuable develop-

A letter from our Chief Executive Officer 
highlights the 2014-2015 fiscal year.

have worked with an exceptional team of young pro-
fessionals. I look forward to seeing Flyer Enterprises 
prosper in the years to come as a business on campus 
and national leader of experiential education.

Sincerely, 

Richard Bogusz III

2014 - 2015 Company Highlights 
	 •	 Total	company	revenues	increased	14%
	 •	 Total	company	operational	income	increased	43%
	 •	 New	point-of-sale	software	system	implemented	 
  across our operating divisions

	 •	 Established	partnerships	with	over	15	student	 
  organizations and University offices
		 •	 Held	over	10	employer	events,	focused	on	employee's		
  professional development and job search
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OUR
DIVISIONS

JOINT
VENTURES

COFFEE
DIVISIONS

CULINARY
DIVISIONS

CORPORATE
DIVISIONS

Each divisional president works with their 
managers and sales associates to produce 
results within each division. 



COFFEE
DIVISIONS

The   
blend 

The Blend has consistently been the place 

for students to fuel late-night studying with 

Coffee and snacks in Roesch Library.

After a year of strong collaboration between manag-
ers and baristas, the coffee divisions achieved another 
record year, increasing both revenue and net income. 
The Blend has become the go-to location for late 
night coffee and pastries on campus, serving our 
students one cup at a time.

Beginning in fall 2014, the coffee divisions gathered 
customer feedback concerning new products. Both 
coffee divisions introduced McCabe's granola bars 
and whole fruit smoothies in the Spring of 2015. 
These better aligned with the products that our cus-
tomers were looking for and reinforced our identity 
as healthy brand.

General Manager Briar Smith created an expedited 
ordering process.The decision was made to improve 
upon customer congestion to better serve the UD 
community. The bagel station has improved opera-
tions and continues to be a valuable asset.

The Blend’s strong brand presence on campus led 
to multiple collaborations with other University of 
Dayton organizations. These include Flyers First, 
Admissions and the Learning Teaching Center. Flyer 
Enterprises consistently strives to strengthen and  
build relationships with other student organizations.
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The Blend  
express 

The Blend express provides exceptional  

service to the School of Business Administration 

with a variety of Coffee and Pastries.

General Manager Elaine Sims collaborated with  
baristas and the School of Business Administration  
to rework the layout for the division to increase space 
available for products and dictate a more centralized 
customer flow for placing and receiving orders. This 
created a more efficient ordering process for our cus-
tomers and increased satisfaction overall.

Financial Manager Brian Kieffer maintained a strong 
focus on reducing waste throughout the year. This 
resulted in a net income increase of 49% through con-
tinuous monitoring of inventory to ensure the division 
operated efficiently.

Director of Marketing Gabrielle Castaldo successfully 
implemented the new brand through 5 campaigns and 
promotions which resulted in over 200 particpants and 
1,000 social media engagements. 

Baristas engaged in several key roles to continue the 
strong growth of the division, including new products 
development, buying and health code teams that 
contributed to the high level of performance during 
the year. 

COFFEE
DIVISIONS
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JOINT
VENTURES

sTuarT’s   
landing

More than just a convenience store, Stu’s is 

the heart of the Stuart Complex for all those 

that live and work there.

Stuarts Landing saw one of its most successful years 
in history due to full capacity of Stuart Hall. They 
finished the year with $400,000 in revenue—the 
highest in recent history. Stu’s started the year with 
a strong presence on move-in day, which led to a 
large customer base looking for a quick snack or meal 
between classes.

Marketing efforts by Director of Marketing John 
Mackenzie included a rewards program as a way to 
build and retain their customer base. This increased 
customer engagement through social media and 
rewarded customers for shopping at Stuart’s Landing 
every day. This strong focus on customer retention 
allowed Stu’s to create valuable relationships with its 
employees. John also created a new logo for Stu’s in 
collaboration with Graphic Designer Lucia Sidler.

One challenge the management team identified as a 
whole was product waste. They implemented several 
lean initiatives to decrease waste inventory in order 
to increase profit. Through the implementation of 
these strategies along with the increase in residents 
of Stuart Hall, Stuart's Landing increased their net 
income by 71%.

The new product team led by General Manager Matt 
Higgins was diligent in offering customers the prod-
ucts they asked for. This ensured higher customer 
retention in order for students to get their fill on the 
top of the hill.
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JOINT
VENTURES

The   
chill 

Distinctively placed in the University RecPlex 

helping students and staff recharge after a 

workout.

The CHILL flourished under a knowledgeable 
veteran staff during the 2014-15 fiscal year. With 
second year General Manager Tim Schaefer taking 
the reins on several preventive maintenance projects 
to improve efficiency, The CHILL saw sales rise by 
12% and net income grow 14%. His efforts led to a 
more operationally efficient division which was able 
to decrease downtimes due to equipment failures.

Director of Marketing Brady Gullette established a 
mutually beneficial relationship with the Recreational 
Complex that allowed The CHILL to advertise across 
new channels. With the help of Brady and his team 
of marketing assistants, The CHILL hosted its 8th 
annual 3-on-3 basketball tournament and raised over 
$400 for Forbes Hospice Care in Pittsburgh. The 
event had incredible participation from other FE 
divisions as well as other on and off campus organi-
zations.

Director of Human Resources Kristin Stroble did 
an excellent job of motivating employees to take on 
additional roles and increase their commitment to 
the division. Nearly everyone at The CHILL went 
above and beyond their weekly shifts by taking on 
projects and assuming assistant roles. The CHILL 
family thrived and became closer through the year 
due to their investment of time, talent, and effort to 
improve the division.
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JOINT
VENTURES

The   
galley 

The ideal spot for the student body to catch 

up with friends over ice cream or study with 

classmates.

The Galley fought off a sluggish start to the year 
through the creative efforts of the management team. 
After analyzing the slowest times of the day, they 
created a plan to increase revenue during breakfast 
hours. The unique product offerings allowed The 
Galley to rebound from a slow start to finish the year 
with revenues of $150,417 and a final net income of 
$23,468. The Galley was also able to leverage a large 
class of 1st Year students to generate additional reve-
nue through meal plan sales.

General Manager Bob Campbell implemented a 
series of mini deep cleans to ensure that The Galley 
was exceeding sanitation standards. This ensured 
the health and safety of all of their customers as well 
as increased efficiency when assembling sundaes or 
shakes.

Director of Human Resources Kaite Giacomini held 
several professional development days that were 
attended by sales associates from many different di-
visions. These events included LinkedIn and resume 
workshops as well as interviewing tips. Her impact 
was felt as four sales associates moved up to manage-
ment positions.

Innovative new products such as slushies and moz-
zarella sticks complemented the marketing team's 
many exciting promotions. The work of the market-
ing team, headed by Director of Marketing Drew 
Kelly, included restructuring the March Madness 
promotion to increase overall sales, acquiring addi-
tional advertising space, and using creative point of 
sales displays. Over the year, The Galley established 
itself as a place not only to get ice cream, but to enjoy 
various snacks while being served by a friendly staff.  
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CULINARY
DIVISIONS

arTsTreeT  
cafe

Beyond a bite to eat, Art Street Café offers live 

entertainment and an atmosphere unique to the 

student neighborhood.

ARTSTREET CAFÉEST. 2004

ArtStreet Café celebrated its 10 year anniversary 
in October 2014. This year, the management team 
focused on making long-term investments in the Café 
aesthetics, operational tools, and branding in order 
to lay a foundation for the Café to succeed in the 
future. One of the most exciting changes to the Café 
was the completion of renovations in the dining area, 
coffee counter, and in the back room of the Café. 
The changes behind the counter went hand-in-hand 
with the goal of improving the Cafe's attention to 
cleanliness. 

The Café worked closely with university sanitation 
officials to pinpoint necessary changes to improve the 
Café's cleanliness. An emphasis on a "clean as you go" 
mentality and new standards for monthly deep cleans 
and shift tasks were developed during the year.

In accordance with the exciting revamp of the phys-
ical Café, Director of Marketing Mary Gehrig and 
Graphic Designer Jordan Manke updated the Café 
branding and logo to reflect the changes within the 
Café. They also implemented new menu items to 
drive sales to enhance the new brand. 

Thursday Night Live continued to celebrate success-
ful relationships with student artists and repeatedly 
drove sales for Thursday nights. Along with TNL, a 
new Late Night Programming initiative was installed 
through planned "Café After Dark" events with stu-
dent organizations. 
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CULINARY
DIVISIONS

The   
jury box 

Flyer Enterprises' newest state of the art division 

expands food service to the University of Dayton 

Law students.

The Jury Box had its first full year on campus. The 
management team's focus was on gaining increased 
campus presence and retaining loyal customers as 
well as developing defined divisional culture and 
traditions. 

In order to gain greater campus awareness, Director 
of Marketing Christina Calandra developed a more 
cohesive brand and reached out to different areas on 
campus to guarantee all students and staff know our 
menu and where we are located. 

The staff succeeded in always offering exceptional 
customer service. General Manager Erica Roux 
implemented prepping and consistency standards 
for all products ensuring customers always receive 
consistent, excellent food while also leaving satisfied 
with the engagement with the staff. Sales Associates 
at TJB excel at creating bonds with loyal customers 
and creating a positive environment for all customers. 

Expectations on and off shift were incentivized by a 
new incentive program. There was 100% participa-
tion in the incentive program from all sales associ-
ates. Director of Human Resources Kaitlin Regan 
created and executed the program while putting an 
emphasis on employee collaboration.
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CULINARY
DIVISIONS

fe  
catering 

The premier catering services provider for 

campus and students organizations at the 

University of Dayton.

FE Catering's goal for this year was to be recognized  
as a reputable, premier catering option on UD's 
campus. To drive business, Director of Operations 
Jimmy Stevenson created tailored menus for events  
to reflect exactly what customers were seeking for  
their event. This was especially successful with our  
two most consistent events, Walk the Talk and Art-
Street Gallery openings. 

In order to always ensure all aspects of an event ran 
smoothly, from prep all the way through follow-up  
with customers, our team hired additional Catering 
Specialists and focused on exceptional training.

Director of Marketing Emily Owens worked closely 
with FEit to create the FE Catering Website. The 
Website is a tool for our customers to better under-
stand what FE Catering offers, our history, and  
connect with management to schedule events and  
ask questions. One of Catering's most important 
accomplishments this year was successfully changing  
profit margins and increasing the service fee by 10%  
in order to accurately cover costs. 

The management team placed an emphasis on FEC 
pride and divisional culture within the greater Art-
Street Cafe family.  The smaller FEC family has its  
own values and events while also being a very special 
part of the Café culture. 
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CORPORATE
DIVISIONS

fe  
storage 

Endorsed by the University of Dayton to provide 

a convenient solution to storage issues students 

face during their summer months away from UD.

The division’s relationship with the University of 
Dayton Recreational complex allowed for students to 
pick-up and drop-off their belongings at 438 Stone-
mill, the space formerly occupied by Rudy’s Fly-Buy. 
In using this location, the division eliminated the 
expense for the event tent. The location also allowed 
for more flexible drop-off and pick-up times, which 
was an added convenience to students.

After the items were stored, the storage team sent a 
survey to all customers to gauge overall satisfaction 
as well as discover possible improvements for the 
division from a customer’s perspective. The survey 
received a 36% response rate, and gave significant 
insight into how our division can improve in the 
future. Out of our sample, 83% reported that they 
were very satisfied or satisfied with our service, which 
can be improved on moving forward. The survey 
also presented the insight that students want more 
flexibility with drop-off and pick-up times, which we 
will improve upon as well in the next year.

FE Storage had a year fiscally consistent with the past 
year, attributing $1,725 in net income to FE’s bottom 
line. The newly selected services team looks forward 
to the results a full year of direct attention can pro-
duce for FE Storage.

The most significant change to Flyer Enterprises 
Storage division this year was the organizational 
restructuring that placed it as a service division as 
of April 1st, 2015. This decision moved FE Storage 
underneath the management of the newly created 
President of Services, rather than the President of 
Business Development. This change will allow the 
storage division to have more direct oversight in an 
attempt to grow the division to its full potential.

2014–2015 annual report | 3130 | FlYer enterprISeS



CORPORATE
DIVISIONS

fe iT  
group 

One of the first student-run information technology 

teams in the country serving the hardware, 

software, and security needs of Flyer Enterprises.

The FEit group implemented a new point-of-sale 
software system from Micros called Simphony. This 
robust system replaces an aging Micros 3700 system 
and offers new capabilities in business intelligence. It 
has a dedicated website for reporting tools and offers 
much more menu customization from the back-end. 
It's a great tool for our associates.

Developments with Flyer Enterprises Catering 
created a need for a new online menu system. In 
response, FEit developed a new website dedicated 
to FE Catering. It showcases the catering menu and 
highlights seasonal offerings. This offers a more con-
venient informational outlet for our customers.

IT Specialist Noelle Rogers highlighted the FE 
LiFEline blog, a new outlet for employees to share 
their experiences to the community. Contributions 
included internship experiences, volunteer opportu-
nities and divisional development. 

Flyer Enterprises maintained a focus on the compa-
ny-wide intranet system, Podio. Each business unit 
was able to improve how processes were handled, 
recordkeeping was established and marketing 
campaigns were tracked and analyzed. The system 
enables FE to have long-term documentation to 
ensure the sustainable growth of the company for 
years to come. 
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OPeraTiOnal reVenue

total revenue   $186,377 $82,202 $171,104 $68,706 $11,616 $151,363 $120, 488 $397,363   $4,964 - $25,18510 $1,219,368
Cost of Goods sold   $78,616 $34,391 $78,372 $37,365 $6,342 $52,875 $44,683 $162,533   - - - $495,177
Gross Profit    $107,761 $47,811 $92,732 $31,341 $5,274 $98,488 $75,805 $234,830   $4,964 - $25,185 $724,191

PaYrOll eXPenses

staff Pay    $47,352 $27,999 $68,427 $34,017 $8,079 $52,555 $33,911 $53,197   $186 $4,477 $47,024 $377,224
staff Benefits2   $965 $666 $1,406 $739 $211 $1,111 $729 $1,064   $72 $93 $2,295 $9,351
total payroll expenses   $48,317 $28,665 $69,833 $34,756 $8,290 $53,666 $34,640 $54,261   $258 $4,570 $49,319 $386,575

OPeraTiOnal eXPenses

utilities    - - - - - $2,466 - $865   - - - $3,331
dues, licenses and Memberships  $636 $465 $1,131 $242 $75 $133 $149 $119   - - $16 $2,966 
repair and Maintenance   $279 - $3,500 - - $3,809 $4,754 $1,984   - - $1,062 $15,388
Contract services   $418 $216 $1,165 - $29 $218 $943 $438   $2,104 - $968 $6,499
total operational expenses  $1,333 $681 $5,796 $242 $104 $6,626 $5,846 $3,406   $2,104 - $2,046 $28,184

General & adMinisTraTiVe eXPenses

advertising and Printing   $512 $126 $1,215 $383 $195 $989 $1,273 $283   $39 - $2,478 $7,493
uniforms    $320 - $370 - - - $236 $319   $125 - - $1,370
Office supplies   $346 $246 $47 $387 $201 $188 $1,410 $341   $34 - $505 $3,705
General supplies   $147 $356 $446 $92 - $1,555 $1,020 $559   - - $25 $4,200
General iT expenses   $233 $233 $467 - - $37 $37 $62   - - $4,644 $5,713
Telephone    $324 $324 $702 $571 - $324 $502 $551   - - $881 $4,179
insurance    $31 $19 $615 - - - - $100   - - - $765
Charitable Contributions   - - $4,674 - - $75 - -   - - $100 $4,849
disposables/inventory loss  - - - - - $8,758 $1,808 $837   - - - $11,403
rent    $1,800 - - - - - - -   $679 - - $2,479
share Of admin and Corp.  3,4  $6,454 $3,002 $7,143 $3,372 $430 $2,995 $1,960 $4,020   - - ($10.565) $18,811
Miscallaneous expense   $67 $67 $404 $475 - $2,062 $307 $12   - - $6,721 $10,115
total general & administrative expenses $10,234 $4,373 $16,083 $5,280 $826 $16,983 $8,553 $7,084   $877 - $4,789 $75,082

total expenses   $59,884 $33,719 $91,712 $40,278 $9,220 $77,275 $49,039 $64,751   $3,239 $4,570 $56,154 $489,841

OPeraTiOnal inCOMe 

Operational income   $47,877 $14,092 $1,020 $(8,937) $(3,946) $21,213 $26,766 $170,079   $1,725 $(4,570) $(30,969) $234, 350
less: distributions 5,6   - - $520 - - $13,788 $17,398 $153,071   - - - $184,778

neT inCOMe BefOre

net income Before:   $47,877 $14,092 $500 $(8,937) $(3,946) $7,425 $9,368 $17,008   $1,725 $(4,570) $(30,969) $49,572
Major equipment acquisitions  - $1,9707 $2,7408 - - - - -   - - $11,6079 $16,317

final net incoMe   $47,877 $12,122 $(2,240) $(8,937) $(3,946) $7,425 $9,368 $17,008   $1,725 $(4,570) $(42,576) $33,255

Beginning retained earnings               $220,078
net income                 $33,255
ending retained earnings               $253,333

FINANCIAL
STATEMENT

1. flyer enterprises’ fiscal year: July 1, 2014 to  
June 30, 2015. 

2. staff Benefits—The university of dayton collects a 2% 
employee benefit charge for regular student labor and a 4% 
charge for work study student labor. These changes are to 
cover student employee’s workers compensation coverage  
and a composite charge on student’s wages subject to  
social security.

3. share of admin.—The university of dayton charges  
2.3% of expenses for flyer enterprises using the university’s 
payroll, purchasing, accounts payable, and bursar ad  
accounting offices.

4. share of Corp.—The divisions that are not participants in  
a joint venture are charged 2% of expected revenues to the 
flyer enterprises Corporate account to assist in covering  
corporate-wide expenses.

5. artstreet Café was funded through a contract with the uni-
versity of dayton. flyer enterprises was given a $290,000 line  
of credit from the university to design the venture, cover start-
up expenses and make capital purchases associated with the 
development of the Café. in return, flyer enterprises distributes 
51% of positive cash flow annually to the university and does 
not pay any rent or utilities to the university of dayton.

6. The Galley, stuart’s landing, and The Chill are joint  
ventures with dining services. dining services provides  
all capital and technological investments and accounting 
responsibilities. flyer enterprises is responsible for all  
daily operational decisions and employee development.  
Per contractual agreements with dining services, flyer 
enterprises retains 35% of The Galley’s operational income, 
10% of stuart’s landing operational income, and 35% of  
The Chill’s operational income. The remainder of the 
operational income for each division is distributed to  
dining services.

7. The Blend express purchased an ice machine for $1,970. 

8. art street Café replaced a slicer for $2,740.

9. flyer enterprises updated its point of sale software for 
$11,607.

10. Corporate revenue includes $25,000 sBa Grant, alumni 
donations, and interest gained. 

notes to the financial statements

corporate
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EXECUTIVE TEAM
Richard Bogusz Chief Executive Officer
Amanda Lochtefeld Chief Financial Officer
Daniel Dusina Chief Information Officer
Claire Van Tiem President of Corporate Development
Tom Leslie President of Business Development
Khristian Santiago President of Coffee Divisions
Brian Markgraf President of Dining Services Joint Ventures
Emily Fawcett President of Culinary Divisions

BOARD OF DIRECTORS
Raymond Lane  Chairman of the Board, Executive in Residence
Dr. Paul Bobrowski Dean of the School of Business Administration
William Fischer Associate Vice President for Student Development
Dr. Deborah Bickford Associate Provost for Academic Affairs and  
 Learning Initiatives
Janet Leonard Assistant Dean, School of Business Administration
Ken Soucy Director of Purchasing and Business Services
Paula Smith Director of Dining Services
Robert Chelle Director of Crotty Center for  
 Entrepreneurial Leadership
Dr. Rebecca Wells Associate Professor of Marketing and  
 Flyer Enterprises’ Marketing Advisor
Dinah Robinson Associate Director of Financial Aid and  
 Office of Student Success
Art Santoianni School of Business Administration Budget and Information  
 Technology Director
Erin Malone Student Government Association Business Senator
Matt Gordon President of FE Alumni Association

All members of the University of Dayton community

CORPORATE SUPPORT
Liz Calvey Director of Marketing Communications
Savannah Heekin Corporate Graphic Designer  
Bryan Phillips Corporate Accountant 

MANAGEMENT TEAMS
coffee divisions

Briar Smith General Manager of The Blend
Jimmie D’Onofrio Financial Manager of The Blend
Elaine Sims General Manager of The Blend Express
Brian Kieffer Financial Manager of The Blend Express 
Katie Klima Director of Human Resources 
Gabby Castaldo Director of Marketing 

dining services joint ventures

Bobby Campbell General Manager of the Galley
Katie Giacomini Director of Human Resources of the Galley
Drew Kelly Director of Marketing of the Galley
Tim Schaefer General Manager of the Chill
Kristin Stroble Director of Human Resources of the Chill
Brady Gullette Director of Marketing of the Chill
Matt Higgins General Manager of Stuart’s Landing
Michael Best Director of Human Resources of Stuart’s Landing
John MacKenzie Director of Marketing of Stuart’s Landing

culinary divisions

Alex Stoiber General Manager of ArtStreet Café
Matt Dicicco Director of Human Resources of ArtStreet Café
Mary Gehrig Director of Marketing of ArtStreet Café
Tom Bedell Financial Manager of ArtStreet Café
Rosie Stadler Entertainment Coordinator of ArtStreet Café
Emily Owens Director of Marketing of FE Catering
Jimmy Stevenson Director of Operations of FE Catering
Erica Roux General Manager of The Jury Box
Kaitlin Regan Director of Human Resources of The Jury Box
Christina Calandra Director of Marketing of The Jury Box
Adam McGee Financial Manager of The Jury Box

fe storage

Logan Annis General Manager
Emily Owens Director of Marketing

fe it support group

Erik Lasky VP IT Marketing
Ray Gaier VP IT Operations
Noelle Rogers IT Specialist

OUR
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CONTACT
FLYER ENTERPRISES

Flyer Enterprises
Miriam Hall Room 306  
300 College Park
Dayton, Ohio 45469-2226

Visit us at one of our locations 
or check out our website! 
www.flyerenterprises.com
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The mission of FE is to create a competitive advantage for our employees 
by providing experiential education through the operation of profitable, 
ethically-focused businesses that serve the needs of our stakeholders.

The mission of FE is to create a competitive advantage for our employees by 
providing experiential education through the operation of profitable, ethically 
focused businesses that serve the needs of our stakeholders.


